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ITICKETS EMAIL DATABASE & WEB SITE

Direct Email, Spotlight, Web Ads
Geo-targeting / Regional Markets

www.itickets.com ’-T’-C"EE. o

. .. CHRISTIAN EVENT TICKETS AND INFORMATION
400,000 unique visitors monthly

3 million page views monthly

Over 75,000 ticket orders processed annually

Online since 1993

Awarded the prestigious GMA Lifetime Achievement Aw ard

Events search engine is syndicated and free of char ge on partner sites including ChristianityToday.com ,
GMA, and others.

iTickets is one of the most valued e-media resource s in most advertisers' marketing plans since it del  ivers to
every Christian market consumer targetable through their extremely customized direct emails, rich medi a
Spotlight banner, and national banner ads.

With more than 3 million page views per month, the site is the undisputed leader for Christian concert and
event information as well as ticket sales... Music labels, publishers, non-profits, and ministries are  a just few of the
advertisers utilizing this resource.

For example, EMI CMG, Integrity Music,
Waterbrook/Multhomah, Tyndale, and World Vision hav e
individually sent over 1 million emails in one year through
iTickets.

Feed six Afrlcan Children for just $25...
e

and we'll send yuu

" ak no additional cost!

W Drastic food shortages are threatening millions in Africa.

‘ while one region experiences disastrous floods, another is
experiencing devastating drought. World Vision is
| positioned to assist millions of these children and their
families.

What advertisers are saying

| World Vision, the Christian relief and development

7 ‘ organization, has partnered with EMI Christian Music Group

o offer the new WO Hits 2008 Double CD Set AT NO

ADDITIONAL COST to anyone who gives a gift of 25 or
maore.

"Over the past year, iTickets continues to be our b est Internet

partner in delivering committed donors to help the poor

Th th ded milli f dollars i ts &
around the World We are able to fOCUS and target (¢ ur feed families and children in Africa. Thanifi:eggzngra:;?:szrESZ?;%’T;LTmucit;aprtit ;Ht%:eﬂs 1‘nU
message approprlately Wh|Ch II"I the end eXCGGdS our impact to help feed hungry children in Africal The need is urgent, spond now!

expectations. iTickets over-delivers and is a great
organization to work with."
- John Strobel, Director: Strategic Alliances, World Vision

Save a child’s life World Vision Q

ecome a child sponsor today. i 7 ;

Worid Vision is a Christian humanitarian orgamzation dedicated to working with ‘World Vision Donor Services
childran, famities, and their communities worldwide to reach their full potential by 34834 Weyerhasuser Way 5.
"I have worked with FrontGate Media for many years to B S i Fura W, WA T
. . . Last year, 87 percent of World Vision's total revenue went to programs that banefit
advertise and promote the various products publishe d at e, Famts, a2 st i s, o s
Tyndale House. Many of our marketing efforts to the core e S i s e e
Christian book buyers have included iTickets. Last year alone e st 5 5. Tt sy vl e Uttt Sl to e lorld,
we sent over 1 million direct emails which, thanks to e
FrOﬂtGate, we were able to target by bOth age and You have received this email from a partner of World Vision on our behalf.

gender." -Debbie Johnson, Advertising & Promotions
Manager, Tyndale House Publishers

campaign=124608102



http://www.itickets.com/
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DIRECT EMAIL

The beauty of this is that you reach EXACTLY your
targeted audience based upon age, :
gender, music preference (genre + artist fans) ' HYPER-SPIRITUAL APPROACHES
and/or region (state or zip code) from a database : TO FINDING GOD’S WILL JUST of
approximately 400,000 opt-in subscribers. - . i DON'TWORK.

IT’S TIME TO TRY SOMETHING NEW:

AD INCLUDES: ol

HTML ad, able to handle multiple links
Your creative Subject Line for maximum
effeCtlven_eSS £ 5 those choices through. Too often. he writes. God's people
TeXt version Of the same ad jump from church to church, workplace to workplace. relational

circle to relational circle, worrying that they haven't found

| Pastor and author Kevin DeYoung counsels Christians to
setfle down, make choices, and do the hard work of seeing

BUY NOW-
REACH, Select your audiences based on:
Age Range
Gender ABOUT THE AUTHOR:

KEVIN DeYt
Michigan, a
| and Gordon|

Region (State or Zip Code)

Match to your successful radio markets
Match to your retail stores

XX mile driving radius of Zip Code
Music Preference (Genre + Artist Fans)

Integrity, a rf
Why We're|
infermation

Live Revelations:

Onstage, Offstage, Backstage

This 75-minute documentary seamlessly blends the powerful Third

Day live concert experience with exclusive behind-the-scenes
moments as only an “all access™ pass can offer. The project

] successfully captures the band in transparent moments outside the

spotlights. The viewer will experience the delicate balance of life on

the road and family commitments, and a bit of what it's like when

iTickets Direct Email can be quoted in two ways:
1' By eaCh target Segment_we JUSt need to knOW : Av;g?:le ; they're off the road athome. The accompanying audio disc places
What targets you want to appea' to and then we Dl DVD{CD e B W ine fistener in the front row as it features 9 tracks drawn from
can quote each Segment ! sc A summer and fall 2008 tour dates
2. By budget amount—we can determine how many 3
can be reached based upon your annual volume (‘ f i
level and desired segmentation. :

Preview Clips from Live Revelations
15 §

The system is very flexible and can be worked tore  ach any
segment or to work in any budget situation.

B m i 7
_ Don't miss Third Day,
,‘é : 14 Brandon Heath and Revive on

The Revelatien Tour

FEATURING BRANDON WEATH © REVLVE
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Annual Volume Agreement

Pricing is based upon volume, with annual contract discount packages available. All of the contracts a re pay
as you go to match up easily with project budgets and make y our accounting department happy. Because

you can pick your audience individually for every p roject, you are guaranteed a targeted match to what you
need and the Annual Volume Agreement is a great way to stretch your marketing dollar that much farther . The

iTickets Annual Contract locks in the discounted ra te for all eblasts with a commitment to send at lea st 100,000
over the course of a 12 month period.

Discounted Annual Volume Rates:
1,000,000+ emails sent in one year term @ 3 centsp er email
500,000 emails sent in one year term @ 3.5 cents pe  r email
250,000 emails sent in one year term @ 4 cents per  emalil
100,000 emails sent in one year term @ 5 cents per  email
No minimum spend for individual send
All annuals are to be used up in one year term

and are pay as you go so they match up ’%
perfectly with project budgets. "1
Contracts extend over a 12 month period U'Rs?'
beginning the date the contract is approved. "

YOUR KIDS AREN'T READING
THE BIBLE LIKE YOU'D WANT...

This ends up saving quite a bit of money when compa red

to the standard rates below, and with the lowest le vel WE BELIEVE THEY'LL LISTEN!
being only a total of $5000 whether in one budget o r g |
spread across two or more project budgets, its VER Y FAGTS ABOUT TWEENS.

easy to take advantage of the discounted pricing. 43 o AT el I
their Savior do so before reaching the

*15-24 year olds spend only 7-10 minutes per
STANDARD RATES day on voluntary reading
igh school students use
1-30,000 names 10 cents/name
30,001-50,000 names 7.5 cents/name
50,001-100,000 name 6 cents/name

100,001+ names 5 cents/name

Note: $350 minimum P/ I ¥ A IS

ext Generation audio Bible
Bleu, Emily Osment, Cody Liniey, Sean Astin, Jordin Sparks,

MAS NELSON
758

Let’s meet them where they are!
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iTICKETS SPOTLIGHT

This is the very large Flash ad featured at the top of the home, artist, news, and help pages . As you can see in
the center of image to the left, it's very visible and distinctive. Use the Spotlight to reach a large audience of
active Christians .

AD INCLUDES
- 570 wide x 250 pixel ad — new size, starting June!
Three (3) lines of description
Customizable Headline
Link directly to your website or e-card

OPTIONS:
1,125,000 views: $3500.00 60-90 days
750,000 views: $2500.00 30-90 days
375,000 views: $1500.00 30-60 days
BANNERS

1) NATIONAL ADS
At least 200,000 views per month for only $999

2) STATE ADS
Shows your ad ONLY to consumers in individual state s for $250 per month per state

AD INCLUDES: 180 x 150 pixels, gif, jpg, or swf fil e, less than 30k file size




You can also direct email the following genre/categ ory or
U.S./Canada subscribers who have specifically reque sted
updates. These are ROUGH GUIDELINES to subscriber n umbers

available...
Genres:

Acoustic -14544
Alternative -77101
Children's Music -17445
Comedian -27630
Contemporary -256016
Country -9017

Dance -5083

Folk -2406

Gospel -23545
Hard/Metal -13542
Insp. /Worship -64106
Instrumental -850

International -1118
Jazz/Blues -4624
Punk -17005

R&B -5788

Rap/Hip Hop -11858
Reggae -721

Rock -73927
Ska/Swing -11666
Soft Rock/Pop -36886
Southern Gospel -7707
Speaker -6605

State/Province: Inquire to request current subscri  ber counts for

any state.

Production Schedule

Custom designed to meet your needs.



